Patients are increasingly seeking information about physicians online. Nearly 60% report that online reviews are important when choosing a physician.
Results | We identified 66 potential sites, of which 28 met inclusion criteria (Table 1) . We excluded 5 nonfunctional sites, 8 without reviews, 9 that required subscriptions, 7 that did not allow searching by name, and 9 that were limited to a single specialty or insurance plan. Most sites (n = 26; 93%) included an overall "star" rating (hereafter referred to as quantitative reviews) and collected narrative comments (n = 28; 100%). Two sites that collected narratives did not post them. Few sites allowed the user to search by clinical condition (n = 5; 18%), sex of physician (n = 4; 14%), hospital affiliation (n = 15; 54%), languages spoken (n = 3; 11%), or insurance accepted (n = 9; 32%).
Across 28 websites, there were 8133 quantitative reviews (1784 with narrative comments) for the 600 physicians. Among physicians with at least 1 review on any site, the median number was 7 reviews (interquartile range [IQR] , 2-20) per physician across all sites. We report median number of reviews per physician per site in Table 2 . Onethird of sampled physicians (34%) did not have a review on any site. However, the increase in number of reviews that we observed was not meaningful; most physicians in 2016 still had no more than 1 review on any site. This study is limited by small sample size, inability to limit the denominator to practicing physicians, and inability to assess the effect of reviews on patients or physicians.
We did not attempt to analyze quantitative ratings because of the paucity of reviews per physician and variation in scales across sites. Despite these limitations, these results demonstrate that it is difficult for a prospective patient to find (for any given physician on any commercial physician-rating website) a a Advertising refers to advertisements for products that were posted on the website. b All reviews were examined by an administrator before they were posted.
